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Toro Research is initiating coverage of Sunwin International Neutraceuticals Inc. (OTCBB: SUWN), a
diversified nutraceutical company, with a speculative “Buy” recommendation and a performance
rating of 8.5, on a scale of 10. The recommendation is based on several considerations, such as the
company's past financial performance, which included annual net revenues in upwards of Twenty
Million dollars for the fiscal year ended April 30, 2009, as well as a well-established operating history.

But of particular interest are the recent developments in one of the company's key markets, which
included the December 2008 FDA approval of Reb A, an active ingredient found in one of Sunwin
International’s products, stevia. As an established and leading producer of stevia for years now, Toro
Research believes the company is uniquely positioned to meet the surging global demand that is just
beginning to scratch the surface of the billion dollar “Artificial Sweetener” industry. Consequently, it is
important to note, Sunwin International has recently attained FDA self-affirmed GRAS status, clearing
the way for the company’s high grade extracts to be used in food and beverage.

Finally, stevia’s ability to brand itself as an all natural sweetener, not only sets it apart from the more
prevalent brands such as Splenda, Equal, and Sweet ‘N Low, but it has the ability to change the land-
scape of the industry.

** Financial Note: Sunwin International Neutraceuticals is on a fiscal year ending April 30, as such the year ended April 30, 2009 is

referred to as “fiscal 2009” and the coming year ending April 30, 2010 is referred to as “fiscal 2010". Also, any quarter ending on a
date after April 30, 2009 is reported as quarter of fiscal 2010.

FCorporate Snapshot

For the past year, the business environment for Sunwin International has been nothing less than
bitter-sweet. It has been marked by the challenges of a deep global economic meltdown, which
severely impacted two of the company’s business segments, but more importantly, the past year has
also given way to exciting growth opportunities for the company’s stevia production business. As a
leader in the production and distribution of Chinese herbs and veterinary medicines, Sunwin Inter-
0] s l national, which for the full year of 2009 generated revenue of $22.21

~ _@&| million, also stands as one of the leading global suppliers of stevia. Fur-

| l’%jjl thermore, the company’s all natural, zero-calorie, sweetner, OnlySweet™
: is carried in 3,000 stores throughout the U.S.
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FZOOQ Milestones: Sunwin International

Following a December 2008 FDA approval of stevia for the food and beverage industry, Sunwin
became confident that the development would accelerate the company's bulk stevia extract busi-
ness, and present a huge opportunity for significant growth, especially in the U.S. In an effort to
establish a commanding position within the industry and to effectively penetrate the food and bev-
erage market, the company announced an important strategic partnership in February 2009 with
Kentucky based WILD Flavors Inc., one of the largest, privately-owned suppliers of natural and
health-enhancing ingredients, flavors, colors, and innovative product concepts to the food and bev-
erage industry. For the next several months, the newly developed partnership would work dili-
gently to submit extensive documentation to the FDA regarding claims of Sunwin International’s
product safety for the food and beverage industry.

FDA’s Generally Recognized as Safe
("GRAS") Status

On September 15, 2009, Sunwin and WILD Flavors
made the important announcement that they had
completed the process for U.S. Food and Drug
Administration ("FDA") self-affirmed GRAS status
for stevia extracts produced by Sunwin and sold
worldwide, clear the way for the company’s high
grade extracts to be used in food and beverage.

The press release states that after months of
extensive review of data, toxicology studies and
production processes used by Sunwin, GRAS
Associates LLC., a highly regarded independent
organization focused on the FDA's GRAS submission process, had determined that the OnlySweet™
stevia extracts produced by Sunwin meet the safety criteria for use as a general purpose sweetener
in a variety of food products for consumer use including, food, beverages, confectioneries and
table-top products. The OnlySweet™ stevia extracts that were included in the self-affirmation GRAS
study meet or exceed the specifications of 95% steviol glycoside content established by the World
Health Organization (WHO) Joint Expert Committee of Food Additives (JECFA).
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Expanding Production: 500 Metric Tons of High Grade Stevia

In order to meet the growing global demand, Sunwin International has also bolstered its stevia pro-
duction to 500 metric tons. In September, the company reported that it had completed the conver-
sion of Qufu Shengren's production facilities, adding 250 metric tons of production capacity for
high grade stevia extract up to Rebaudioside A 98, doubling Sunwin's annual production capacity.

FEconomic Outlook: The Year of Stevia

The stevia plant has been used for centuries by natives in South America
as a sweetening agent, and for several decades has been readily avail-
able as supplement in health food stores across the globe. But it was not
until last year, that stevia began to garner the attention of the world. In
December of 2008, the Food and Drug Administration (FDA) gave
approval to the use of Rebaudioside A (Reb A), an active ingredient of
stevia, in US food and beverage. In 2008, the Australian food and drug
regulatory authority (FSANZ) also approved stevia as a sweetener in Aus-

tralia and New Zealand, and most recently France approved Reb A
sweeteners in September 2009. Stevia has also been approved as a dietary supplement in Canada.

This rapidly expanding global recognition, together with increased consumer awareness and
demand, is positioning stevia as the next-generation of mass-marketed sweeteners in this country.
Since the December 2008 approval by the FDA, the market has erupted as the sweetner goes main-
stream. According to research firm, Mintel International, by mid-July 2009, stevia related product
sales topped $95 million, a substantial increase over the $21 million achieved in all of 2008. Mintel
also predicts the stevia market could exceed $2 billion by the end of 2011.

<FC*.::onclusil:m

In 2009, Sunwin International continues to make significant progress as the company looks to
further strengthen its position as one of the world's leading producers of all natural, zero calorie
stevia in China.

Conclusion D
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Although the past year has presented several challenges that has negatively impacted the company,
primarily in its Chinese herbs and veterinary medicines segments, and led to a 45% decline in reve-
nues during the first quarter of fiscal 2010, as compared to the same period the year prior, Sunwin
International sees an opportunity to regain historical sales levels through its stevia segment. For the
fiscal years ended April 30, 2009 and 2008, Sunwin International reported annual net revenues of
over $22 Million consecutively.

Undoubtedly, the all natural stevia market is ripe with opportunity. The consumer demand for
natural foods, and low calorie, low-carbohydrate products continues to boom. Today, retail sales of
natural foods are the fastest-growing segment of the grocery industry, accounting for 10 percent of
the more than $300 billion in annual sales. Through its strategic alliance with leading WILD Flavors,
Inc. and the recently announced FDA self-affirmed GRAS status, Toro Research believes Sunwin Inter-
national is uniquely positioned to take advantage of the growth opportunities in the U.S., the world’s
largest and most diversified sweetener market.

However, it is important to remember, that the company still faces challenges, primarily in its
Chinese and Veterinary Medicine Segment, that were created by the global economic slowdown,
and the impact of flooding on the production capacity of its customers, to name a few. The
company also faces general risks such as changes in the political and economic policies and reforms
of the Chinese government, as well as the fact that most Sunwin International’s assets are based in
China, outside the jurisdiction of any legal system of the U.S.

Investors are urged to do their own careful and independent research into the company, and to
consult with a financial advisor licensed stock broker before any and all investment decisions, includ-
ing an investment in Sunwin International Neutraceuticals Inc. (OTCBB: SUWN)







